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CAMPER New York

(Page 46)

Shoes brand Camaper New York store was designed upon a
concept of “ free-flying shoes” in its scheme of designing a big
store. Camper store has usually high ceiling with the use of
graphics on upper parts of the walls, but this one unusually
adopted way to display Pelotas, the brand's representative
shoes on the walls among white plastic shoe-shaped
projections which can be replaced by real shoes.

Designer :nendo

MARK IS minatomirai

(Page 54)

This big-scale shopping mall, connecting directly to
Yokohama Minatomirai subway line, is located justin front of
Yokohama Museum of Art. The basement was designed upon
a theme of stratum and dark blue brick work and the wavy
pattern metal panels were elegantly applied to the upper parts
of the spaces. On the ground level of the facility, there is a
galleria where people enjoy natural feeling with rich greenery
of the site and sunshine through Komorebi roof in a Sky
Terrace Park. There are more than thirty spots for seating in
this establishment. Each floor is open and hospitable.
Designer: Mitsubishi Jisho Sekkei inc.

LIFE STYLE STORES :The design and business

(Page 69)

Recently, some shops are recognized as life style advisers
where shoppers purchase various goods not only garments,
but sundries, tablewares, plants, and foods. Plus, many of
such shop have either a cafe or bar, or even barber's. Why are
they so popular? Probably, conventional categorization
cannot help with the sluggish business situation. Now, people
notice in product sales making intriguing concepts and world-
views is more important than selling by ordinary ways. The
featured article focused on environmental design and
business of such life style stores.

EL CALIENTE -modern mexicano-

(Page 100)

This Mexican restaurant serve a kind of resort's food, The
interior is consisted of a bar lounge and a main dining room in
retro-modern style and southern American style dining
terrace. The restaurant looks out on shared hallway and has
no partitions to let people feel a festivity within the
establishment. Lamps, chairs, and tables are in familiar
shapes and looks modern. Tin ceiling decoration and wood
construction remind us of a good old New York style with
some Mexican taste wood pattern. The terrace seating area
also opens to public hall way and the tables are lit emotionally
to represent a urban retreat with the use of objects that can be
associate with water.

Designer:SWeeT

THE 3RD BURGER Aoyama Kottou Street

(GEECRI))

This hamburger shop, located in Aoyama, Tokyo, uses three
natural motifs; earth, trees, and green. As for “the earth”,
designer aimed to express difference colors of different earth
and he asked to collaborate with a famous master of plaster
work Shuhei Hasado, and they partly used the earth of Kanto
District to complete the stratum.

Regarding “the trees”, furniture and some of wooden part of
the interior were finished by “uzukuri”, a traditional Japanese
craft technique to give unevenness to the surface of wooden
objects by removing the softer parts and leaving the harder
parts. Besides a five meter long peeled tree is stationed to
express there strength of the nature. In the way of “green”,
interior-wall greening evokes a feeling of nature and two
plants outside are fruitful to bring a sense of season.
Designer:UDS, Ltd. + MOUNT FUJI ARCHITECTS STUDIO

SABOTEN Parkview Green

(Page 122)

SABOTEN is a famous Japanese pork cutlet restaurant chain
and this first one in China is in a big shopping mall. The
interior environment was designed upon traditional Japanese
themes and patterns. Patterns on walls were taken from
kimono patterns. Wooden lattices, shoji-screen partitions,
and tsubo-niwa tiny garden are all in Japanese modernism
vocabularies. Ergonomic scales and localized design
modifications of design will work in the future when they
open other chained ones in China,

Designer:DOYLE COLLECTION

TRANSPARENT MATERIALS

(Page 139)

Glass, acrylic resins and other translucent materials are
featured in this article with case studies. Here are interviews
with designers and engineers of manufacturers and seven
case studies with pertinent explanations, and material sample
lists. Also interesting is a special interview with Emmanuel
Barrois, the president of a French glass craftsman studio
Atelier Emmanuel Barrois who co-worked for Kengo Kuma,
Jean Nouvel and other world famous architects. Readers will
find in his talk hints of glass as potential material.
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Air Conditioner
Bottle Cooler

Beer Server

Ceiling Hight
Ceiling Line

Cloak Room

Cold Table

Counter

Dish up Counter
Drink Dispenser
Disk Jockey Room
Duct Space
Display Space.”
Display Stage
Display Table
Dumbwaiter ”Lift
Escalator

Elevator

Freezer

Fitting Room

Floor Level

Gas Table

Ground Level
Grease Trap
Hanger

Ice Maker

Mirror

Men's Water Closet
Public Address (Room)
Pipe Shaft

Package Table
Register, Cashier,”
Cashier Counter
Refrigerator
Freezer & Refrigerator
Sink

Show Case

Shelf

Speaker

Sample Case

Stage

Service Station
Show Window
Table

Vending Machine
Work Table, Worktop
Women's Water Closet

STAFF
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Acrylic Emulsion Paint
Concrete Block

Clear Lacquer

Down light

Emulsion Paint

Flat Bar

Fixed Fitting

Fluorescent Lamp

Fiberglass Reinforced Plastic
Hight Quality Intensity Lamp
Hair-line Finish
Incandescent Light(Lamp)
Jet Burner Finish

Light Emitting Diode

Light Gauge Steel

Medium Density Fiber Board
Oil Stain

Oriented Strand Board
Plaster Board, Gypsum Board
Plate

Reinforced Concrete
Synthetic Oil Paint

Steel Framed Reinforced Concrete
Stainless Steel

Thickness

Urethane Clear

Urethane Lacquer
Ultraviolet Coat

Vinyl Paint

Wood

Pitch

Diameter

2013.9
Vol.58 No.9
REEE

HrN—Jb Z21—3—7 (P.46)
B FHFA—

*RIAFEEM CREEN (BFLEEE) $228. EFEELOGISERE
HUShTWET, AF2IE—Sh35E1E. FaICHAERIEL 52— (JRRC) D
FFRERI TN, FABRERTEREZORE=FCHKBL T XX TI2L
g2zl 2EAMBAPREATOIATH > TO—IBOSNTENEE Ao

JRRC ({http://www.jrrc.or.jp ex—JL:info@jrrc.or.jp &:03-3401-2382)



