
CHRISTIAN LOUBOUTIN AOYAMA
(Page 56)
Christian Louboutin, French luxury shoes brand, opened in 
Aoyama as the flagship shop. The interior was created by Eric 
Clough, New York-based architect and the president of 212 box, 
and he and Christian Louboutin himself made design concept of 
the shop quoting elements from styles of Japan, Morocco, and 
New England. Glass, metal, concrete and other various materials 
were used for the front facade and so was the interior with 
reflective matters. The floor was covered with red carpet which 
reminds us of the sole of the red shoes and the walls were 
covered with travertine, so the interior looks elegant. Like other 
Louboutin shops on the globe, this one used arch-window-shaped 
display fixtures witch make shoes look flying off from the window. 
Designer：Eric Clough / 212box ARCHITECTURE PC

FENDI Avenue Montaigne
(Page 62)
Opening last year in Paris, this FENDI store is the first flagship 
shop based upon an utterly new concept. The interior 
environment used travertine, fur, velvet, stone and some symbolic 
materials to represent city of Roma, the routes of the brand. The 
style fused something hard and soft, traditional and modern, 
expressing contemporary brand images. At the entrance, Fnedi's 
representative icon of fur is displayed and another brand icon 
baguette bags are also exhibited attractively on the wall with more 
than 30,000 bronze nails. Variety of materials, bald composition, 
and elegantly-controlled lighting are combined to embody the 
brand itself.
Designer：Gwenael Nicolas / CURIOSITY

Report of Juice Bar Competition
（Page 69）
Last year, Aoki Shoten, a fruits shop established in1924 in 
Fukushima Prefecture held a nominated competition to select 
spatial designer of a new juice bar to serve flesh fruits juice and 
Aoki is planning to open 300 bars nation-wide within three years. 
The winer of the competition is was Chikara Ohno and he 
designed the first bar in a shopping mall in Saitama Prefecture 
last autumn. His idea is making not a bar but a big billboard and 
he designed the facade with hundreds of cubes that rotates, 
which changes the appearance of the establishment. For the bar 
competition, five designers vied to presenting interesting proposal 
which also we publish here for readers.

EMODA Nagoya
(Page 88)
A Shibuya-based popular fashion brand EMODA opened recently 
in some shopping centers. In the interior of this shop of the brand 
used a lot of colored glass plates and mirrors. The glasses are 
used in bar-code patterns and the mirrors give senses of vividness 
and variety to the space with the reflected images of the 
shoppers. A new original material is used as a smooth and 
seamless floor coverage. 
Like the other casual brand originated from Shibuya, this brand 
offers budget price merchandise and attracts young shoppers 
nationwide but this shop aims global attention.
Designer：Noriyuki Otsuka／NORIYUKI OTSUKA DESIGN OFFICE

JOURNAL STANDARD Omotesando
(Page 118)
JOURNAL STANDARD Omotesando is a store building with sales 
are from the basement to the second floor. New York-based 
interior designer Crème created a sophisticated environment 
making the most of typical interior style of this brand. The ground 
and the basemen is men's and the second is ladies'. Custome-
made interior elements and vintage furniture are displayed all over 
the floor and some of lamps and architectural columnal elements 
remind us of New York street scenes. The basement interior is 
something vintage and the first floor is tweedy and bright. With 
the collaboration of stylist Tomoko Iijima, the second story makes 
an atmosphere of lady's closet featuring minimal, simple and open 
design vocabularies.
Designer：crème

The Current State of 
Commercial Environmental Design
(Page 135)
Different from old and conventional way of deigning, more and 
more spatial designers would like to use and quote historical, 
cultural, and local vocabularies into their style. This featured 
article picks up such examples as new approaching method of 
commercial interiors together with interviews of related parties.
One good model of this is mAAch ecute Kanda-manseibashi. It is 
a conversion project of a brick-built old station closed in 1943. 
The building had seismic strengthening worked with concrete 
supports, making the most of the affordable out look and 
atmosphere of old existing arches and other architectural 
elements. Accordingly, the ceiling has no functional fixtures. so 
ducts and cables are all embedded in the floor and lighting are 
installed like street lamps.Newly added part of this project is steel 
framed observation deck and cafe where you can see trains 
running over mAAch ecute.

MAX BRENNER Omotesando Hills
(Page 171)
Max Brenner is an Israeli chocolate retail store chain that is 
popular worldwide, loved by New Yorkers, for example. This shop 
in Japan was designed by Gensler and Associates International 
ltd. Inc., fitting to Japanese architectural standard and cultural 
context. Scaleup chocolate machine and ducts decorate the 
interior, like a chocolate factory, and the main colors remind us of 
dark, milk, caramel, and white chocolate so that customers can 
enjoy this small chocolate theme park.
Designer：Hiro Kashiwagi / Gensler and Associates Intermational 
ltd.

MOKUOLA DexeeDiner Bangkok
(Page 174)
The first one outside Hawaii, this establishment  of 
Hawaiian diner chain Mokuola opened this first one outside 
Hawaii designed upon theme of "Ride on the BIG WAVE" for 
customers to enjoy an dense atmosphere of Hawaii sea. 
Impressive is a seating with the wall redecoration of 152 pieces 
wood louvers to representing big waves in north shore pipelines in 
Hawaii. This makes customers feel like they were in the pipelines.
Designer：Takeshi Sano / SWeeT
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本誌に使用されている図面表記の略号

AC 空調機 Air Conditioner

BC ボトルクーラー Bottle Cooler

BS ビールサーバー Beer Server

CH 天井高さ Ceiling Hight

CL 天井基準面 Ceiling Line

CR クロークルーム Cloak Room

COT コールドテーブル Cold Table

CT カウンター Counter

DCT ディシャップカウンター Dish up Counter

DD ドリンクディスペンサー Drink Dispenser

DJ ディスクジョッキールーム Disk Jockey Room

DS ダクトスペース Duct Space

DSP ディスプレイスペース／ Display Space／
 ディスプレイステージ Display Stage

DT ディスプレイテーブル Display Table

DW ダムウエーター／リフト Dumbwaiter／Lift

ES エスカレーター Escalator

EV エレベーター Elevator

F 冷凍庫 Freezer

FR  フィッティングルーム Fitting Room

FL フロアレベル Floor Level

GAT ガステーブル Gas Table

GL 基準地盤面 Ground Level

GT グリストラップ Grease Trap

Hg ハンガー Hanger

IM 製氷器 Ice Maker

M 鏡 Mirror

M・WC 男子用便所 Men‘s Water Closet

PA 音響機器（室） Public Address（Room）
PS パイプシャフト Pipe Shaft

PT 包装台 Package Table

R/RCT レジスター／ Register, Cashier／
 レジカウンター Cashier Counter

RF 冷蔵庫 Refrigerator

RFR 冷凍冷蔵庫 Freezer & Refrigerator

S シンク Sink

SC ショーケース Show Case

Sh 棚 Shelf

SP スピーカー Speaker

SPC サンプルケース Sample Case

ST ステージ Stage

SS サービスステーション Service Station

SW ショーウインドー Show Window

T テーブル Table

VM 自動販売機 Vending Machine

WT 作業台・調理台 Work Table, Worktop

W・WC 女子用便所 Women‘s Water Closet

本誌に使用されている材料仕様の略号

AEP アクリルエマルションペイント Acrylic Emulsion Paint

CB コンクリートブロック Concrete Block

CL クリアラッカー Clear Lacquer

DL ダウンライト Down light

EP 合成樹脂エマルションペイント Emulsion Paint

FB フラットバー Flat Bar

FIX はめ殺し Fixed Fitting

FL 蛍光灯 Fluorescent Lamp

FRP ガラス繊維強化プラスティック Fiberglass Reinforced Plastic

HQI 高効率ランプ Hight Quality Intensity Lamp

HL ヘアライン仕上げ Hair-line Finish

IL 白熱灯 Incandescent Light(Lamp)

JB ジェットバーナー仕上げ Jet Burner Finish

LED 発光ダイオード Light Emitting Diode

LGS 軽量鉄骨 Light Gauge Steel

MDF 中密度繊維板 Medium Density Fiber Board

OS オイルステイン Oil Stain

OSB 構造用合板／木片圧縮合板 Oriented Strand Board

PB 石膏ボード Plaster Board, Gypsum Board

PL プレート／平板 Plate

RC 鉄筋コンクリート Reinforced Concrete

SOP 合成樹脂調合ペイント Synthetic Oil Paint

SRC 鉄骨鉄筋コンクリート Steel Framed Reinforced Concrete

SUS ステンレス Stainless Steel

t 厚さ Thickness

UC ウレタンクリア Urethane Clear

UL ウレタンラッカー Urethane Lacquer

UV 紫外線強化塗装 Ultraviolet Coat

VP ビニルペイント Vinyl Paint

W 木造 Wood

@ ピッチ Pitch

 直径 Diameter

※ R 本誌を無断で複写複製（電子化を含む）することは、著作権法上の例外を除き、
禁じられています。本誌をコピーされる場合は、事前に日本複製権センター（JRRC）の
許諾を受けてください。また本書を代行業者等の第三者に依頼してスキャンやデジタル
化することは、たとえ個人や家庭内での利用であっても一切認められておりません。
JRRC〈http://www.jrrc.or.jp　eメール：info@jrrc.or.jp　☎：03-3401-2382〉
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