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Digital Garage “Pangaea”
（Page 40）
Approximately 335 million years ago, Pangaea, super continent, 
existed, composed of earlier continental units and it was later 
divided again into some continents with men and their borders. 
This co-working space Pangaea uses so-called “super furniture”, 
continuous-shaped big installation, like Pangaea Continent, 
connects various activities in the environment. Making the most of 
internet service, the office was designed to create new social 
values, assembling varied information and human interaction, 
which will offer meaningful context and eventually contribute to 
build a sustainable society. Occupying the core of the interior 
space, the super furniture functions as a control center for solo 
working and business vision making. 
Designer : Snøhetta + TAKENAKA CORPORATION

Snow Peak LAND STATION HAKUBA
（Page50）
To revitalize the local, this project was planned, including shop, 
café, restaurant and outdoor activity yard. The building was 
designed upon a shape of peaks of Northern Alps (so-called Kita-
Alps) with the use of wood composition that reminds us of trees 
and crystal of snow. Visitors can command excellent views of 
Hakuba-sanzan from picture windows while they are shopping or 
something. The restaurant uses tarpaulin partitions. The wall has 
louvers of unbarked lumber representing forests and an airy 
feeling. Above the shop, crown-like wood structure is suspended, 
welcoming shoppers.
Designer : Kengo Kuma & Associates + SHIMIZU 
CORPORATION

GRANXIA Beppu Kannawa
（Page 64）
GRANXIA Beppu Kannawa is a new glamping facility in 
Kannawajigoku Park, Beppu city, Oita prefecture, as a part of 
Park-PFI project by a private enterprise. Located in a famous hot 
spring resort in Kyushu, the project was designed as an outdoor 
resort center to make users experience unusual camping. The 
establishment includes fourteen lodges which all have hot spring 
bathes, dining spaces, washstands, and toilets, and they are laid 
out to keep social distance, for infection disease control. Also, the 
lodges are simple, low, make nice harmony with surrounding 
mountains to give hospitality to users at any age. 
Designer : GramProp

UPI OMOTESANDO
（Page 78）
A flagship shop of UPI, mostly Scandinavian outdoor brand, 
opened in Omotesando, Harajuku, Tokyo. The environmental 
design concept is georama of a natural history museum, 
composed of quasi-outdoor “natural area” and “exhibition area”, 
and visitors are to walk around in both areas. The both areas are 
divided by diagonal axis that is intentionally misaligned to existing 
structure of the building to strongly emphasize separation between 
the inner and the outer of a boundary in terms of visual effect.The 
natural area was designed like woods in which visitors can hear 
the sound of a bubbling brook, and the most part of existing 
structure, columns, walls, and ceilings, are originally exposed, 
showing the history of the building and representing the nature in 
urban environment.
Designer : happenstance collective[HaCo]

Purveyors
（Page 85）
Surrounded by panoramic mountains and cultural heritage, 
Purveyors is located in Kiryu city, Gunma prefecture. This store, 
remodeled from an ironworks in 2017, deals goods for travel and 
outdoor activities. Recently the establishment, for business 
expansion and revision, opened renovated restaurant, shop, 
brewery and food shop. Remains of the factory; cranes, intense 
steel rods, steel handrails were left, making striking harmony with 
new part of the interior. A six meters long big table was composed 
by salvaged old lumbers inheriting architectural context of the 
building, to present individuality of the establishment.
Designer : KICHI & Associates

toggle hotel suidobashi
（Page 138）
toggle hotel suidobashi gives visitors unusual experiences. The 
hotel is surrounded by very Tokyo-like and cinematic collage of 
metropolitan expressway, JR railroad, and Kanda river. As the 
reception is on the top floor, visitors are to face firstly chaotic view 
of Tokyo skyline from the window. The reception, café, and 
guestrooms use each different bi-colors. The color tactics 
stimulates mind of guests effectively, and they have a great time, 
working, doing hobbies, having parties at bunk beds. Staying at 
color-driven space can be exciting remind you of uncommon 
experience in Tokyo after you return home.   
Designer : Irie Miyake Architects & Engineers + Klein Dytham 
architecture

Zentis Osaka
（Page 149）
As a new type brand of Palace Hotel Group, Hotel Zentis Osaka 
opened and the interior was designed by Great Britain-based Tara 
Bernerd & Partners. Ms. Bernerd said that they capsuled 
craftsmanship and local industries, as key themes, with the use of 
modern materials and approaches. In guest rooms, Shigaraki-yaki 
ceramic bedside tables and art wall papers by local artists were 
installed. Located on the riverside of Dojimahama, the hotel is 
near business area, classy residential area, pleasure quarter and 
lush greenery, targeting design conscious travelers who need 
urban oasis. 
Designer : Tara Bernerd & Partners

hotel tou nishinotoin kyoto
（Page 180）
hotel tou nishinotoin kyoto opened in a quiet area with a lot of 
Buddhist altar shops, between Nishi-honganji temple and Higashi-
honganji temple. The location is a bit far from the central area of 
Kyoto city. Upon a concept of “depth”, the interior environment 
was designed to represent tranquility and refinedness of history 
and culture of the old capital. Light from a courtyard shine through 
a copper-covered hallway. In an entrance hall and a restaurant, 
the natural light comes in, creating shadows and giving a sense of 
the depth. The furniture is mostly low, and it highlights the 
horizontal lines. Lattices and Shoji screens stir your imagination 
for something behind them. The lighting is limited, and the ceiling 
is low, that is very Japanese style.
Designer : SUPPOSE DESIGN OFFICE
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本誌に使用されている図面表記の略号

AC 空調機 Air Conditioner

BC ボトルクーラー Bottle Cooler

BS ビールサーバー Beer Server

BY バックヤード Backyard

CH 天井高さ Ceiling Hight

CL 天井基準面 Ceiling Line

CR クロークルーム Cloak Room

COT コールドテーブル Cold Table

CT カウンター Counter

DCT ディシャップカウンター Dish up Counter

DD ドリンクディスペンサー Drink Dispenser

DS ダクトスペース Duct Space

DSP ディスプレイスペース／ Display Space／
 ディスプレイステージ Display Stage

DT ディスプレイテーブル Display Table

DW ダムウエーター／リフト Dumbwaiter／Lift

ES エスカレーター Escalator

EV エレベーター Elevator

F 冷凍庫 Freezer

FR  フィッティングルーム Fitting Room

FL フロアレベル Floor Level

GAT ガステーブル Gas Table

GL 基準地盤面 Ground Level

GT グリストラップ Grease Trap

Hg ハンガーラック Hanger

IM 製氷器 Ice Maker

M 鏡 Mirror

M・WC 男子用便所 Men‘s Water Closet

PA 音響機器（室） Public Address（Room）
PS パイプシャフト Pipe Shaft

PT 包装台 Package Table

R/RCT レジスター／ Register, Cashier／
 レジカウンター Cashier Counter

RF 冷蔵庫 Refrigerator

RFR 冷凍冷蔵庫 Freezer & Refrigerator

S シンク Sink

SC ショーケース Show Case

Sh 棚 Shelf

SP スピーカー Speaker

SPC サンプルケース Sample Case

ST ステージ Stage

SS サービスステーション Service Station

SW ショーウインドー Show Window

T テーブル Table

VM 自動販売機 Vending Machine

WT 作業台・調理台 Work Table, Worktop

W・WC 女子用便所 Women‘s Water Closet

本誌に使用されている材料仕様の略号

AEP アクリルエマルションペイント Acrylic Emulsion Paint

CB コンクリートブロック Concrete Block

CL クリアラッカー Clear Lacquer

DL ダウンライト Down light

EP 合成樹脂エマルションペイント Emulsion Paint

FB フラットバー Flat Bar

FIX はめ殺し Fixed Fitting

FL 蛍光灯 Fluorescent Lamp

FRP ガラス繊維強化プラスチック Fiberglass Reinforced Plastic

HQI 高効率ランプ Hight Quality Intensity Lamp

HL ヘアライン仕上げ Hair-line Finish

IL 白熱灯 Incandescent Light(Lamp)

JB ジェットバーナー仕上げ Jet Burner Finish

LED 発光ダイオード Light Emitting Diode

LGS 軽量鉄骨 Light Gauge Steel

MDF 中密度繊維板 Medium Density Fiber Board

OP オイルペイント Oil Paint

OS オイルステイン Oil Stain

OSB 構造用合板／木片圧縮合板 Oriented Strand Board

PB 石膏ボード Plaster Board, Gypsum Board

PL プレート／平板 Plate

RC 鉄筋コンクリート Reinforced Concrete

SOP 合成樹脂調合ペイント Synthetic Oil Paint

SRC 鉄骨鉄筋コンクリート Steel Framed Reinforced Concrete

ST 鉄 Steel

SUS ステンレス Stainless Steel

t 厚さ Thickness

UC ウレタンクリア仕上げ Urethane Clear Finish

UCL ウレタンクリアラッカー Urethane Clear Lacquer

UL ウレタンラッカー Urethane Lacquer

UV 紫外線強化塗装 Ultraviolet Coat

VP ビニルペイント Vinyl Paint

W 木造 Wood

@ ピッチ Pitch

 直径 Diameter

※ R 本誌を無断で複写複製（電子化を含む）することは、著作権法上の例外を除き、
禁じられています。本誌をコピーされる場合は、事前に日本複製権センター（JRRC）の
許諾を受けてください。また本書を代行業者等の第三者に依頼してスキャンやデジタル
化することは、たとえ個人や家庭内での利用であっても一切認められておりません。
JRRC〈http://www.jrrc.or.jp　eメール：info@jrrc.or.jp　☎：03-3401-2382〉
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